Quantitative Research and Theory Building: Dubin’s Method
	This study focuses on Dubin's quantitative method to develop a theory for applied disciplines comprising a 2-part, 8-step, and theory-building technique used to research for practice human resource development plus a variety of applied disciplines. The study provides a relationship between the 2-part, 8-steps and the theory-building research method in various ways. These ways include identifying theory units and laws governing the theory and determining and clarifying theory boundaries. Others include specifying the theory system states, theory propositions specifications, identifying empirical theory indicators, constructing hypotheses to test the theory, and lastly, testing the theory through an established plan of research.  I believe qualitative methods too can be applied in theory building. 
Grounded Theory: The Missing Methodology on the Interpretivist Agenda
	This paper describes development of methods and explains the philosophy that underpins their procedures. It proposes that if the grounded theory can be used in its actual sense, it has a scope and can help study customers' habits as well as customers’ consumption experience after emphasizing the context, social construction of realities, plus theoretical emergence. The grounded theory is considered as an approach established for and suitable to study a behavior. The researchers have one well to caution that to fully utilize the method, it is necessary to recognize that it may be time-consuming and sometimes frustrating. The method's nature takes the research in different directions before the emergence of a plausible theory. It is evident that patience, flexibility, and open-mindedness are essential.   
Marketing Theory: Are current research approaches in marketing leading us astray?
	The article is based on research approaches in marketing. It questions the mainstream approaches’ choices and provides alternative suggestions with qualitative instead of quantitative analysis. The research focuses on four basic strategies comprising dialogue, reflection, curiosity and courage. The researchers have focused on methodology that is a process of knowing like “don’t get stuck” that is a methodology that comprises of cumulative knowledge to a point, after which the paradigm shift is required to provide a fresh foundation. According to the study, researchers need to be curious by taking risks and portraying courage. Reflection the researchers’ inner dialogue to blossom and being open-minded. I would recommend for the combination between qualitative and quantitative methods to get better and valid results. Their claim that lack of development in marketing theory is due to wrong methods is not founded. I don’t think shifting to qualitative methods will bring positive results at all. 
Building Better Theory by Bridging the Quantitative–Qualitative Divide*
This article by Sonali Sha and Kevin Corley explores qualitative methods of collecting data giving an overview of techniques of making qualitative research better. The article focuses on the tactic of grounded theory building. The article concludes that there is immense benefit for organizational research to combine both qualitative and quantitative research. Grounded theory involves forming a hypothesis and theories through collecting and analyzing data. The authors have done a wonderful job explaining the importance of combining qualitative and quantitative methods in research. The examples provided by the authors on the practicability of combining these two methods of research. However, I still believe that it is challenging to combine these two methods. This practice requires great effort and expertise to implement. Additionally, it can be difficult to compare the results from these two methods.  
